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Recap

Do you remember?

 Communication (persuasive and promotional)

 Advertisements vs. publicity

 Categories and sub-genres

 AIDA formula



Homework

 Describe the ad.

 Translate it.



Information-to-persuasion ratio

 Ira Torresi (2010) defines it as the extent to which the 

text can be defined as informative or technical, 

compared to the extent to which it appears to aim 

at persuading the addressee by means that do not 

include the provision of objective data or facts.

 All advertisements are persuasive, but sometimes it is 

better not to make it explicit and let the text be 

impersonal and non-emotional



Advertisements

 Product advertisement: a company 
selling a product

 Institutional advertisement: a 
company/ an institution promoting an 
idea, raising awareness

- linked to issues such as 

health, environment, 

gender equality, violence…



Focus on institutional 

advertisements

 Jeremy Munday (2004) states that advertisements 

may not necessarily be directly selling a product, 

but they may reinforce or construct an image, 

seeking to affect people’s behaviour or, at least, to 

make them stop and think.



What are the differences here?

Commercial Non-commercial



Commercial and non-commercial 

advertisements

Commercial

 Aim to get some revenue

 Commercial enterprises

 Products or services

 Customers, consumers, 

clients

Non-commercial

 Aim to let people stop and think

 Governments, non-profit 

institutions, companies

 Specific ideas and issues

 Citizens



Non-commercial advertising

TYPES

 Advocacy advertising

 Public Service Announcements/Advertisements (PSA)

 Social Issue Advertisements (SIA)

 Propaganda



A study about gender 

equality in Germany.

The research proved that 

women belong in 

leadership roles.



Advocacy advertising

 To advocate: to act as an advocate for; to support, 
recommend, or speak in favour of (a person or thing).

So…

…advocacy advertising is used by organisations to 
express their opinion about a particular cause or their 
point of view.

! It aims to influence opinions on an issue be it political, 
economic or social. So, it takes sides.

+ persuasive - informative





Public Service Announcements 

(PSAs)

 They attempt to increase public awareness of such 

problems and their possible solutions, and influence public 

beliefs, attitudes and behaviours concerning them. 

 Most PSAs emanate from non profit or governmental 

organisations, and receive free placement in mass media.

 The aim is to publicize a message in public interest. 

= pubblicità pubblica

- persuasive + informative







Social Issue Advertisements

 They inform and/or influence the people about a social issue 

which is universally recognised as problematic 

 They are sponsored by companies, non profit organisations 

and foundations

= pubblicità sociale/progresso

+ persuasive - informative









Propaganda

 Institutionalized and systematic spreading of 
information and/or disinformation (selection of facts), 
usually to promote a narrow political or religious 
viewpoint

 It is funded by lobbies and political parties

 It appeals to ideology, political values and emotional 
feelings

+ persuasive - informative













Assignment

 Describe and translate!

Do you think that translating 

this campaign into Italian would 

even make sense?



Cause related marketing

 Joint funding and promotional strategy in which a 

firm's sales are linked (and a percentage of the sales 

revenue is donated) to a charity or other public 

cause.

 However, unlike philanthropy, money spent in cause 

related marketing is considered an expense and is 

expected to show a return.

Business Dictionary





Corporate social responsibility

 A company's sense of responsibility towards the 

community and environment (both ecological and 

social) in which it operates. Companies express this 

citizenship (1) through their waste and pollution 

reduction processes, (2) by contributing educational 

and social programs, and (3) by earning adequate 

returns on the employed resources. 

Business Dictionary

 https://www.ikea.com/it/it/this-is-ikea/limpegno-di-

ikea-italia-pub806fb6e1

https://www.ikea.com/it/it/this-is-ikea/limpegno-di-ikea-italia-pub806fb6e1


Homework – describe and 

translate

Check the 

website: 

https://momsde

mandaction.org/

https://momsdemandaction.org/


Today, we talked about…

 Information-to-persuasion ratio

 Commercial and non-commercial advertisements

 Different types of non-commercial advertisements 

(advocacy, PSA, SIA, propaganda)

 Cause related marketing (CRM) and corporate 

social responsibility (CSR)


