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people living in it or outside of it (Paasi 1991). The former points to those features of 

nature, culture and people that are used in the discourses and classifications of science, 

politics, cultural activism, regional marketing, governance and political or religious 

regionalization to distinguish one region from others. These classifications are always acts 

of power performed in order to delimit, name and symbolize space and groups of people. 

Regional consciousness points to the multi-scalar identification of people with those 

institutional practices, discourses and symbolisms that are expressive of the ‘structures of 

expectations’ that become institutionalized as parts of the process that we call a ‘region’.  

 

Regional consciousness is an old idea (Morgan 1939, Dickinson 1970) that gained new 

ground in the 1980s in German geography, drawing on both the rich German social theory 

and conventional survey-based approaches (Pohl 1993). Some German scholars regarded it 

as an archaic, irrelevant phenomenon and noted that these studies would only provide 

politicians with instruments for the manipulation of the citizenry (see the review by Jordan 

1996). In fact, the latter comment reveals why it is crucial to study critically the narratives 

of regional identity and their presuppositions with regard to ‘regional consciousness’, 

especially as this theme is currently gaining importance all over the world. 

 

The question of regional identification implies two intertwined contexts: cultural-historical 

and political-economic. Political ideologies and regionalism/nationalism do not themselves 

produce identification, for the latter comes – and here culture and history enter the stage – 

only if ’it interprets and provides an appropriate attitude for an experienced reality’ (Bloom 

1990:52). This experience, Bloom notes, may be politically manipulated but any 

symbol/ideology without a relevant experience is meaningless and impotent in terms of 

evoking identification. Social psychologists in particular have emphasised the motivational 

dimensions of identity processes (Hogg 2000). One basis for (regional) identities is that 

they exist as forms of social and cultural practice, discourse and action, not as abstract 

slogans.  

 

Regional identity as the ‘identity of a region’ or as a supposed combination of this identity 

and ‘regional consciousness’ has become a very popular, clearly international topic in 

cultural, political and economic geography. Scholars have traced cultural-historical 

processes in specific regions (Brace 1999, Crang 1999, Oakes 2000, Yorgason 2002, 

Alvarez 2002) and have at times been explicitly interested in the globalizing economy and 

the regional ‘responses’ to it (Cartier 2001, Sletto 2002). Research has also been carried out 

in urban and rural contexts (Haartsen et al. 2000, van Houtum 2001, van Langevelde & 

Pellenbarg 2002).  Studies on regional identity have been rare in the UK (Brace 1999, 

MacLeod and Jones 2001) but following the devolution of power to the regional level, 

geographers have taken to studying regionalism (Casey 2002, Regional Studies 2002), 

although predominantly from an economic perspective. Hudson (2001) nevertheless shows 

how a territorial basis and spatial identities are crucial for the organization of production, 

work and spatial divisions of labour: not only are places provided with identities but they 

can also provide a basis through which people form their own identities (cf. Allen et al. 

1998). Recent studies carried out in Scotland (Clayton 2002) and Wales (Jones 2000, 2001, 

Harvey et al. 2001) have paid more attention to culture and to mapping combined regional 

and national identities. 

 

Martin (2000:79) notes that while institutionalist approaches are important in economic 

geography, concepts such as institution, institutional thickness, social embeddedness or 

governance are still ‘under construction’ (cf. Mackinnon et al. 2002). Regional identity is 


