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Employment History 
 

April 2015–Present 

 Professor of International Business 

 Faculty of Liberal Arts, Sophia University, Tokyo, Japan 

April 2008–April 2015 

 Associate Professor of International Business 

 Faculty of Liberal Arts, Sophia University, Tokyo, Japan 

April 2006–March 2008 

 Assistant Professor of International Business 

 Faculty of Liberal Arts, Sophia University, Tokyo, Japan 

April 2004–March 2006 

 Assistant Professor of International Business 

 Faculty of International Management, Kyushu Sangyo University, 

Fukuoka, Japan 

August 2000–January 2004 

 Assistant Professor/PhD Candidate in International Marketing and 

Management 

        Department of International Marketing and Management, 

        Vienna University of Economics and Business, Vienna, Austria 

 

Adjunct and Visiting Professorships  

April 2022-Present 

 Adjunct Professor of International Management and Marketing 

 University of Advanced Science (KUAS), Kyoto, Japan 

March2023 

  Visiting Professor of International Business  

        University of Macerata, Macerata, Italy 

October 2015–Present 

 Adjunct Professor of International Business 

 Waseda Business School, International MBA, Waseda University, Tokyo, 

Japan 

April 2007–March 2015 

 Adjunct Professor of International Business 

 Keio University International Program, Keio University, Tokyo, Japan 

April 2011–March 2012 

 Visiting Professor of Japanese Management 

 Japan-Centre and Faculty of Management,        

        Ludwig-Maximilians-Universität (LMU) Munich, Germany 
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Research Activities 

 

Research Interests 

Cross-cultural Management 

Intercultural Communication and Conflict Management  

Japanese Management Practices 

Internationalization Processes in Japanese Corporation 

 

 

 

Memberships in Scientific Organizations 

Academy of International Business [AIB] 

American Marketing Association [AMA]  

Association of Japanese Business Studies [AJBS] 

Euro-Asia Management Studies Association [EAMSA] 

European Marketing Academy [EMAC] 

Institute of Comparative Culture, Sophia University, Tokyo [ICC] 

Japan Academy of International Business Studies [JAIBS] 
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Publications 
 

Case Study Books  

[7] Haghirian, P. ed. 2022. Overcoming Crisis – Case Studies of Asian 

Multinational Corporations. Singapore: World Scientific Publishing. 

[6] Rothlin, S., McCann, D. and P. Haghirian. eds. 2021. Doing GOOD Business 

in China—Case Studies in International Business Ethics. Singapore: World 

Scientific Publishing. 

[5]    Haghirian, P. ed. 2021. Japanese Management: Market Entry, Corporate 

Growth and Crisis Management. Singapore: World Scientific Publishing.  

[4] Haghirian, P. ed. 2018. Business Development, Merger and Crisis 

Management of International Firms in Japan: Featuring Case Studies from 

Fortune 500 Companies. Singapore: World Scientific Publishing.  

[3]    Haghirian, P. ed. 2015. Case Studies in Japanese Management, Volume 2. 

Singapore: World Scientific Publishing. 

[2] Haghirian, P. ed. 2013. Case Studies in Asian Management. Singapore: 

World Scientific Publishing.  

[1] Haghirian, P. and P. Gagnon, eds. 2011. Case Studies in Japanese 

Management. Singapore: World Scientific Publishing.  

 

Monographs 

[5] Haghirian, P. 2021. Japanese Consumer’s Behavior by Age and Gender 

Research Report for the EU-Japan Centre, Brussels. www.eu-japan.eu. 

[4] Haghirian, P. 2011. Successful Cross-Cultural Management: A Guide for 

International Managers. New York: Business Expert Press.  

[3] Haghirian, P. 2011. Multinationals and Cross-cultural Management: The 

Transfer of Knowledge within Multinational Corporations. Routledge 

International Business in Asia Series. London: Routledge.  

[2] Haghirian, P. 2010. Understanding Japanese Management Practices. New 

York: Business Expert Press. 

[1] Haghirian, P. 2007. Markteintritt in Japan: Mit praktischen Fallbeispielen 

[Market Entry in Japan: A Guidebook with Case Studies]. Vienna: 

LexisNexis. 

 

Edited Books 

[6] Haghirian, P. ed. 2020. Japanese Business Concepts You Should Know. 

Amazon Paperback. 
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[5] Haghirian, P. ed. 2016. The Routledge Handbook of Japanese Business 

and Management. London: Routledge. (Paperback Edition Published 

November 2019).  

[4] Rothlin, S. and P. Haghirian. eds. 2013. Dimensions of Teaching Business 

Ethics in Asia. Springer Asia: Shanghai.  

[3] Haghirian, P. ed. 2011. Japanese Consumer Dynamics. London: Palgrave 

Macmillan. 

[2]  Haghirian, P. ed. 2010. Innovation and Change in Japanese 

Management. London: Palgrave Macmillan.  

[1]  Haghirian, P. ed. 2009. J-Management: Fresh Perspectives on the 

Japanese Firm in the 21st Century. Bloomington, IN: iUniverse. 

 

Refereed Journal Papers 

[16] Haghirian, P. 2022. “Japan’s employment system and human resource 

management – coping with increasing adjustment pressures”. 

Contemporary Japan. Vol 34, No 1, pp.3-12.  

[15] Meixner, O., Tresky, M., Haghirian, P. and Haas, P. 2019. “Intercultural 

Challenges in Consumer Research in the Food Sector: The Case of 

Japanese Rice”. Journal on Food System Dynamics, 1 (10), p. 86-99. 

[14] Blahova, M., Palka, P. and P. Haghirian 2017. “Remastering Contemporary 

Enterprise Performance Systems”. Measuring Business Excellence 21(3), pp. 

250-260. 

[13] Blahova, M., Haghirian, P. and P. Palka 2014. “Major Factors Affecting 

Contemporary Japanese Business Environment”. International Journal of 

Productivity and Performance Management. Vol 64, No 3, pp. 416-433.  

[12] Liu, C., Sinkovics, R., Pezderka, N. and P. Haghirian. 2012. “Determinants of 

Consumer Perceptions Toward Mobile Advertising: A Comparison 

Between Japan and Austria”. Journal of Interactive Marketing, 26, pp. 21-

31.  

[11] Haghirian, P. 2011. “Japaner verlassen ihre Heimat nicht. Deutsche 

Medien und das Missverständnis anderer Kulturen“. WeltTrends; Zeitschrift 

für internationale Politik 78, May/June: 92-94. 

[10] P. Haghirian, 2011. “Japanisches Management Revisited“. ZfCM – 

Zeitschrift für Controlling und Management, Sonderheft Controlling in 

Asien. Sonderheft 1, pp. 33-37. 

[9]  Gaspari, P. and P. Haghirian. 2010. “International Entrepreneurship in 

Japan:  An Extended Model”. International Journal of Entrepreneurial 

Venturing 2[1]: pp. 23-39. 

[8] Sinkovics, R., P. Haghirian and S. Yu. 2009. “Information Technology–based 

Innovation in International Marketing Education: An Exploration of Two 

https://www.researchgate.net/journal/1368-3047_Measuring_Business_Excellence
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Learning Environments”. Journal of Teaching in International Business 20 

[2]: pp. 123–148. 

[7] Haghirian, P., R. Sinkovics and V. Bamiatzi. 2008. “Japan: New Business 

Opportunities in an Established Market”. Global Business and 

Organizational Excellence [November/December]: pp. 51–61. 

[6] Haghirian, P. and K. Doi. 2006. “Knowledge Transfer Processes in Japan 

and Germany: Some Empirical Evidence”. 国際ビジネス研究学会年報  2006 

[Japan Academy of International Business Bulletin 2006]: pp. 209–222. 

[5] Haghirian, P. and A. Inoue. 2006. “An Advanced Model of Consumer 

Attitudes Toward Advertising on the Mobile Internet”. International Journal 

of Mobile Communications, 5 [1]: pp. 48–67.  

[4] Inoue, A. and P. Haghirian. 2005. “Japanische Konsumenten und ihre 

Einstellung gegenüber Werbung im mobilen Internet: Eine empirische 

Untersuchung [Japanese Cnsumers and Their Attitude Toward Advertising 

on the Mobile Internet: An empirical investigation]“. Der MARKT, 2 [173]: 

pp. 72–82. 

[3] Simon, B., P. Haghirian and B. Schlegelmilch. 2003. “Enriching Global 

Marketing Education with Virtual Classrooms: An Effectiveness Study”. 

Marketing Education Review [Special Issue: Fall]: pp. 27–39. 

[2] Dickinger, A., P. Haghirian,and B. Schlegelmilch. 2003. ”m-marketing: Ein 

Ausblick auf das Marketing der Zukunft [m-marketing: A Marketing 

Opportunity  of the Future]”. Der MARKT, Wirtschaftsuniversität Wien 

[special issue: M-Commerce, Fall/Winter]: pp. 107–116.  

[1] Haghirian, P. 2003. “Arbeiten in Japan – Wie sehen europäische Manager 

Japan und die japanische Arbeitswelt [Working in Japan: How do 

European Managers Perceive Japan and the Japanese Business 

Environment]“. Minikomi 67 [Akademischer Arbeitskreis Japan, Abteilung 

für Japanologie, Universität Wien]: pp. 25–33. 

 

Non-Refereed Journal Papers 

[69] Haghirian, P. 2020. “Der 250-Jahres-Plan: So bringen Japaner ihre 

Unternehmen durch die Jahrhunderte. (The 250-Year Plan: How Japanese 

Companies Manage Through the Centuries)”. Japan MARKT, December: 

pp. 35-37.  

[68] Haghirian, P. 2020. “Wie führt man interkulturelle Teams?. (How to Lead a 

Cross-cultural Team).” Wissensmanagement, March: pp. 44-45. 

[67] Haghirian, P. 2020. 日本企業｢滅びないため｣して欲しい 3 つの質問 - コロナが

最後の危機と思ったら大間違いだ. Tōyō Keizai Online, September 10, 2020. 

https://toyokeizai.net/articles/-/374592. 

[66] Haghirian, P. 2019. ｢人が足りない｣日本企業が迫られる劇的変化. Tōyō Keizai 

Online, December 16, 2019. https://toyokeizai.net/articles/-/319529 

https://toyokeizai.net/articles/-/319529
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[65]  Haghirian, P. 2019. 日本企業が知らない「会社を魅力的にする」方法. Tōyō Keizai 

Online, November 27, 2019. https://toyokeizai.net/articles/-/316299  

[64]  Haghirian, P. 2019. “Japan im Wandel vom Arbeitgeber- zum 

Arbeitnehmermarkt (Japan Changing from a Employer to an Employee Market)“. 

Japan MARKT, January: pp. 28-31.  

[63]  Haghirian, P. 2018. “Japanisches Personalmanagement vor einem 

Wertewandel (Changes in Japanese HR Management)“. Japan MARKT, 

April: pp. 30-33. 

[62]  Covarrubias, B. and Haghirian, P. 2018. “Expatriation 4.0. Entwicklung und 

Trends im Management von Auslandsentsendungen. (Trends in 

Expatriation).“ ARD 6601/4/2018, Lexis Nexis. Heft 6601/2018.  

[61] Haghirian, P. 2014. “Start-Ups in Japan: A New Wave?”. Japan Spotlight, 

July/August: pp. 38-41. 

[60] Haghirian, P. 2014. “Brandear – Online Auktionen leicht gemacht. (Online 

Auctions in Japan)“. Japan MARKT, May: pp. 24-25. 

[59] Haghirian, P. 2014. Japanische Start-Ups – Ein Randphänomen?. 

(Japanese Start-Ups) Japan MARKT, April: pp. 20-21. 

[58] Haghirian, P. 2013. “Gender Equality and Abenomics”. Japan Spotlight, 

September/October: pp. 39-42. 

[57] Haghirian, P. 2013. “Dabei sein ist alles – Japanische Gruppendynamik. 

[Japanese Groups]”. Japan MARKT, September: pp. 32-33.  

[56] Haghirian, P. 2012. “Japanische Verhandlungstaktiken. [Japanese 

Negotiation Styles]“. Japan MARKT, July.  

[55] Haghirian, P. 2012. “Meetings – Eine japanische Obsession. [Meetings - A 

Japanese Obsession]”. Japan MARKT, June.  

[54] Haghirian, P. 2012. “Präsentationen Japanese Style. [Presentations 

Japanese Style]“. Japan MARKT, May.  

[53] Haghirian, P. 2012. “Andere Länder, andere Sitten: Interkulturelle Lernstile 

[Cultural Learning Styles]“. Wissensmanagement, April.   

[52] Haghirian, P. 2012. “ Change-Management“. Japan MARKT, March.  

[51] Haghirian, P. 2012. ”Japanese Consumer Dynamics”. Japan Spotlight, 

April. 

[50] Haghirian, P. 2011. “Konfliktmanagement in Ost und West“. Japan MARKT, 

November: pp. 31-31.  

[49] Haghirian, P. 2011. “Stories & Co. – Lernen mit Geschichte[n]“. 

Wissensmanagement, Oktober: pp. 42 -43.  

[48] Haghirian, P. 2011. “Der Schock nach der Rückkehr. [Re-Entry-Schock]“. 

Japan MARKT, September: pp. 30-31. 

https://toyokeizai.net/articles/-/316299
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[47] Gaspari, P. and P. Haghirian 2011. “Unternehmensgründung in Japan“. 

Japan MARKT, 2011.  

[46] Haghirian, P. 2011. “Mastering the Basics; Succeeding as a Foreign 

Manager in a Japanese Firm.” ACCJ Journal [Journal of the American 

Chamber of Commerce Japan], February: pp. 36-39. 

[http://accjjournal.com/mastering-the-basics/]. 

[45] Haghirian, P. 2010. “Entscheidungsfindung in Japan. [Decision Making in 

Japan]”. Japan MARKT, February: pp. 32-33. 

[44] Haghirian, P. 2010. “Wer ist hier der Boss? Leadership in Japan. [Who is the 

boss? Leadership in Japan]”. Japan MARKT, September: pp. 30-31. 

[43] Ignatova, E. and P. Haghirian. 2010. “Das Ende des Luxus – Japans 

LuxusMARKT in der Krise [Crisis of the Japanese Luxury Market]“. Japan 

MARKT, June: pp. 20-22. 

[42] Haghirian, P. 2010. “Unterschiede ernst nehmen [Challenges When 

Sending Employees Overseas]“. Personalwirtschaft, Sonderheft 

Auslandsentsendung: pp. 13-15. 

[41] Haghirian, P. 2010. “Von Japan lernen? Wissensmanagement im Fernen 

Osten“. http://www.community-of-knowledge.de [http://bit.ly/9V20Pr]. 

[40] Haghirian, P. 2010. “Westliche Frauen und Karriere in Japan? Ein 

Erfahrungsbericht“. Japan MARKT, April: pp. 10-13.  

[39] Haghirian, P. 2010. “Women and Innovation in the Japanese Firm”.  

Japan Spotlight, May/June: pp. 24-25. 

[38] Haghirian, P. 2010. “Ist japanisches Management strategisch? [Is 

Japanese Management Strategic?]”. Japan MARKT, February 2010: 22–24. 

[37] Haghirian, P., and P. Gaspari. 2009. “Evolution: Consumer Marketing Goes 

2.0 in Tokyo as the Customers Take Control”. ACCJ Journal, December. 

Tokyo: American Chamber of Commerce. 

[http://accjjournal.com/evolution/] 

[36] Haghirian, P. 2009. “Cross-cultural Misunderstanding. Being A Broad 

Magazine, November: p. 19. 

[35]  Haghirian, P. 2009. “10 Vorurteile gegenüber dem Markteintritt in Japan 

[Ten Prejudices Towards Investing in Japan]“. Japan MARKT, November. 

[34] Haghirian, P. 2009. “Produktentwicklung in Japan“. Japan MARKT, 

October: pp. 12–14. 

[33] Haghirian, P. 2009. “Opportunities for International Women in Japan”. 

Being A Broad Magazine, August: p. 19. 

[32]  Haghirian, P. 2009. “Japanese Management After the Lost Decade: Can 

We Learn From Japan Again? The Revival of J-management”. Japan 

Spotlight, July/August: pp. 36–37. 
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[31] Haghirian, P. 2009. “Do’s and Don’ts im japanischen Marketing [Do’s and 

don’ts in Japanese marketing]”. Japan MARKT, August: pp. 6–8. 

[30]  Haghirian, P. 2009. “Marketingtrends: Entdecke Tokio [Marketing trends 

Discover Tokyo]”. Manager-Magazin online, July: [http://bit.ly/9PcKpj]  

[29]  Haghirian, P. 2009. ”Kinder- und Jungendmarketing in Japan [Marketing 

for Kids in Japan]”. Japan MARKT, February. 

[28]  Hentschel, B. and P. Haghirian. 2009. “Bühnenreif: Wissenskommunikation à 

la Hollywood [Communicating Knowledge à la Hollywood]”. 

Wissensmanagement, January. 

[27] Nomura, T. and P. Haghirian. 2008. “Innovationsmanagement made in 

Japan [Managing Innovation in Japan]“. Wissensmanagement, 

December: pp. 24–26. 

[26]  Haghirian, P. 2008. “Der japanische DiätMARKT – Ein Milliardengeschäft 

[The Japanese Diet Market: A Billion Yen Business]“. Japan MARKT, 

November. 

[25] Pudelko, M. and P. Haghirian. 2008. “Senioritätsprinzip und Lebenslange 

Anstellung – Ende eines Mythos? [Seniority principle and lifetime 

employment: The end of a myth?]”. Japan MARKT, August. 

[24]  Haghirian, P. 2008. “Reich und Reicher – Wie reich sind Japaner wirklich? 

[Rich and Richer: How Rich are Japanese Consumers?]”. Japan MARKT, 

July. 

[23] Haghirian, P. 2008. “Produktentwicklung – Japanische Unternehmen 

gehen kreative Wege [Japanese Companies’ Creative New Product 

Development]“. KMU-Magazin, 2: pp. 112–115. 

[22]  Haghirian, P. 2008. “Lebensmittelskandale in Japan – Eine unendliche 

Geschichte [Food Scandals in Japan: A Never-ending Story]“. Japan 

MARKT, May: pp. 10–12. 

[21] Haghirian, P. 2008. ”Akihabara Calling – Produktentwicklung Japanese 

Style [Akihabara Calling: New Product Development, Japanese Style]”. 

Japan MARKT, February: pp. 18–20. 

[20] Haghirian, P. 2008. “Von Ost nach West – Wie kulturelle Unterschiede den 

Wissenstransfer zwischen Europa und Asien behindern können [From East 

to West: How Cultural Differences Influence Knowledge Transfer Between 

Europe and Asia]“. Der Personalmanager, February: pp. 21–23. 

[19] Haghirian, P. 2007. ”So vermeiden Sie den Kulturschock [Working 

Overseas: How to Avoid a Culture Shock]”. Der Standard, 14/15 

December: K22. 

[18] Haghirian, P. 2007. “Beruflich im Ausland – Der ganz normale Wahnsinn“. 

Der Standard, 24/25 November: K22. 

http://bit.ly/9PcKpj
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[17] Haghirian, P. 2007. “Japans Aufschwung bringt neue Herausforderungen 

für Unternehmen [Japan’s Revival Presents New Challenges for 

Corporations]“. Personalwirtschaft, November: pp. 34–36. 

[16] Haghirian, P. 2007. “Sprach- und Kulturunterschiede meistern [How to 

Overcome Lingual and Cultural Differences]“. Wissensmanagement, 

September. 

[15] Haghirian, P. 2007. ”Korean wave – Next generation”. Japan MARKT, 

November. 

[14] Haghirian, P. 2007. “Junge Modemarken auf Internationalisierungskurs 

[Japanese Young Fashion Brands Go International]“. Japan MARKT, 

September. 

[13] Haghirian, P. 2007. “Innovative Marketingstrategien japanischer 

Unternehmen [Japanese Companies’ Innovative Marketing Strategies]“. 

Japan MARKT, August: pp. 8–10. 

[12] Kohlbacher, F. and P. Haghirian. “2007. Japan und das Wissen der 

Babyboomer [Japan and the Babyboomers’ Knowledge]“. 

Wissensmanagement, January: pp. 22–24. 

[11] Haghirian, P. 2006. “Japan – Vorreiter im Wissensmanagement? [Japan: 

Leader in Knowledge Management?]“. Wissensmanagement, November: 

pp. 30–32. 

[10] Haghirian, P. 2006. “Erfolgreiche Marktbearbeitung in Japan – 

Herausforderung für europäische Unternehmen [Successful Market Entry in 

Japan: A Challenge for European Companies]“. Japan MARKT, July. 

[9] Kohlbacher, F., and P. Haghirian. 2006. “Japan und das Wissen der 

Babyboomer“. Wissensmanagement, January/February. 

[9] Haghirian, P. 2005. “Markteintrittsstrategien für mittelständische 

Unternehmen in Japan – Marktevaluierung und Markteintritt [Market Entry 

Strategies for SMEs in Japan: Market Evaluation and Entry]“. Japan MARKT, 

June: pp. 22–24. 

[8] Haghirian, P. 2005. “Markteintrittsstrategien für mittelständische 

Unternehmen in Japan – Marktetablierung [Market Entry Strategies for 

SMEs in Japan: Market Establishment]“. Japan MARKT, July: 18–20. 

[7] Haghirian, P. and O. Kikima. 2005. “The Usage of Knowledge Received 

from Japanese Multinational Corporations: An Investigation Among 

Japanese Overseas Subsidiaries. 九州産業大学経営学論集 [Kyūshū Sangyō 

Daigaku Keieigaku Ronshû], 15 [4]: pp. 31–50. 

[6] Haghirian, P. 2004. “Barrieren beim Wissenstransfer in deutsch-japanischen 

Konzernen [Barriers to Knowledge Transfer Within German-Japanese 

Multinationals]“. Japan MARKT, August: pp. 22–24. 

[5] Haghirian, P. 2004. “Interkultureller Wissenstransfer – Strategisch 

unverzichtbar für Global Player [Intercultural Knowledge Transfer]“. 

Wissensmanagement, 4 May–June: 48–50. 
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[4] Haghirian, P. 2004. “Unterhaltung ist alles – Fünf Erfolgsfaktoren für SMS-

Werbung [Entertainment is All: Five Success Factors for Mobile 

Advertising]“. e-commerce Magazin, 6: pp. 48–49. 

[3]  Haghirian, P. 2004. 欧州事情から日本の大学が今学ぶべきこと , works 

[Japanese Magazine], August/September: pp. 30–31. 

[2] Haghirian, P. and M. Mayr. 2002. ”Massnahmen zum Markenrechtsschutz in 

China“. China-Nachrichten, Magazine of the Austrian Trade Delegation in 

China: p. 3. 

[1] Haghirian, P. 2000. “Protection of Technology as a Competitive Strategy 

for Manufacturing Enterprises in the PRC. IFAS [Interdisciplinary Research 

Institute for Asian Studies], Forum, 1: pp. 17–19.  

 

Refereed Book Chapters 

[37] Haghirian, P. 2021. “Teaching Asian Business Ethics with Case Studies”. In 

Rothlin, S., McCann, D. and P. Haghirian (Eds.) Doing GOOD Business in 

China: Case Studies in International Business Ethics, pp. 19–25. 

[36] Blahova, M., Haghirian, P. and P. Palka 2016. “Emerging Topics in 

Japanese Management Research”. In Haghirian, P. (Ed.) The Routledge 

Handbook of Japanese Business and Management, pp. 387-395. 

[35] Haghirian, P. “Strategic Maganement”. In Haghirian, P. (Ed.) The 

Routledge Handbook of Japanese Business and Management, pp. 374-

383. 

[34] Haghirian, P. 2016. “Knowledge Management in Japan”. In Haghirian, P. 

(Ed.) The Routledge Handbook of Japanese Business and Management, 

pp. 364-373. 

[33] Haghirian, P. 2016. “Japanese Negotiation Styles and Decision-Making 

Processes. In Haghirian, P. (Ed.) The Routledge Handbook of Japanese 

Business and Management, pp. 353-363. 

[32] Haghirian, P. 2016. “Entrepreneurship in Japan”. In Haghirian, P. (Ed.) The 

Routledge Handbook of Japanese Business and Management, pp. 125-

136. 

[31] Haghirian, P. 2016. “Japanese Management in the Twentieth Century”. In 

Haghirian, P. (Ed.) The Routledge Handbook of Japanese Business and 

Management, pp. 21-31. 

[30] Haghirian, P. 2014. “Japanese Economy and Management”. In Babb, J. 

[Ed.] The Sage Encyclopedia of Japanese Studies. London: Sage 

Publications. 

[29] Haghirian, P. 2014. “Japanese Consumers and Consumerism”. In Babb, J. 

[Ed.] The Sage Encyclopedia of Japanese Studies. London: Sage 

Publications. 
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[28] Haghirian, P. 2013. “Strategisches Management“. In Laske, S./Orthey, 

A./Schmid, M. [Hrsg.]: PersonalEntwickeln [Loseblatt], Köln: Wolters Kluwer. 

[27] Haghirian, P. 2013. “Leadership“. In Laske, S./Orthey, A./Schmid, M. [Hrsg.]: 

PersonalEntwickeln [Loseblatt], Köln: Wolters Kluwer. 

[26] Haghirian, P. 2013. “Motivation“. In Laske, S./Orthey, A./Schmid, M. [Hrsg.]: 

PersonalEntwickeln [Loseblatt], Köln: Wolters Kluwer. 

[25] Haghirian, P. 2013. ”Personalmarketing”. In Laske, S./Orthey, A./Schmid, M. 

[Hrsg.]: PersonalEntwickeln [Loseblatt], Köln: Wolters Kluwer. 

[24] Haghirian, P. 2012. “Storytelling - Der erfolgreiche Einsatz von 

Unternehmensgeschichten im Management“. In Laske, S./Orthey, 

A./Schmid, M. [Hrsg.]: PersonalEntwickeln [Loseblatt], Köln: Wolters Kluwer. 

[23] Haghirian, P. 2012. “Interkulturelle Kommunikation“. In Laske, S./Orthey, 

A./Schmid, M. [Hrsg.]: PersonalEntwickeln [Loseblatt], Köln: Wolters Kluwer. 

[22] Haghirian, P. 2012. “Interkulturelles Konfliktmanagement“. In Laske, 

S./Orthey, A./Schmid, M. [Hrsg.]: PersonalEntwickeln [Loseblatt], Köln: 

Wolters Kluwer. 

[21]  Toussaint, A., and P. Haghirian. 2012. “Walmart in Japan”. In Global 

Marketing, ed. I. Alon and E. Jaffe. New York, NY: McGraw-Hill. 

[20] Kiesel, K. And P. Haghirian. 2012. “Bicultural Managers and Their Role in 

Multinational Corporations: An Exploratory Study in Japan”. In Cultural 

Variations and Business Performance: Contemporary Globalism, ed. B. 

Christiansen. Idea Group Publishing. 

[19] Haghirian, P. 2011. “Interkulturelles Management“. In Laske, S./Orthey, 

A./Schmid, M. [Hrsg.]: PersonalEntwickeln [Loseblatt], Köln: Wolters Kluwer 

[146. Erg.-Lfg. Februar 2011]. 

[18] Haghirian, P. 2010. “Interkulturelle Kompetenz“. In: Laske, S./Orthey, 

A./Schmid, M. [Hrsg.]: PersonalEntwickeln [Loseblatt], Köln: Wolters Kluwer 

[145. Erg.-Lfg. Dezember 2010]. 

[17] Haghirian, P. 2010. “Corporate Culture, Knowledge Management and 
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